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Available Seminars / Webinars 
(as of 1/4/17) 

 

I'm a Constant Contact Authorized Local Expert in the Upstate NY and Northern PA area. In 

collaboration with Constant Contact, I provide free educational marketing seminars and webinars for 
small businesses and non-profits, often by partnering with organizations. As part of my services, I 

provide an 'event home page' and online registration for the event. This will allow you to promote it 
any way you see fit. While I do not charge for the seminars, you, as the organizer/sponsor, can charge 

a registration fee if you desire. 

 
These Constant Contact Educational Seminars are just that: Educational. Not thinly-disguised sales 

pitches, but workshops you can be confident to sponsor, and ones your members and guests will thank 
you for holding. Schedule a seminar or workshop for your group or organization today.  

 
Here is a list and overview of the seminars that I am currently offering. Please note that any topic can 

be customized to your specific needs. [These are mostly for beginners, but intermediate level people 

will still be able to add to their existing knowledge base.] 

 

o Power of the Inbox: Email, the 
Absolute Best Communication Tool 
 

o Look Great in the Inbox: The 7 Don’ts of 
Email Design   
 

o Stand Out Subject Lines: Email-Get 
Open, Get Read, Get Results  

 
o Drive New Business with Social Media: 

Guide to Successful Social Media 
Marketing 
 

o Grow Your Business with Email & 
Social: Simple Marketing Strategies 
for Small Business & Non-profits 
(class & worksheet) 

 

o Social Media as a Ministry Tool ** 
 

o Back to Business: 30 Ways to Grow 
Your List 
 

o Content Marketing: What to Say, 
How to Say it 
 

o Personal Cyber Security ** 
 

o How to Network & Why You Should ** 

 
o Measuring Your Marketing: How to use 

reports and analytics to evaluate your 
marketing campaigns 
 

o Events & Registration: Simple 

Strategies for Better Event 

Marketing: You have a great event, 
now let’s get more people there 

 
o Automate Your Marketing: Planning Ahead 

to Convert & Keep Your Customers 
 

o Digital Marketing Trends: For Small 

Businesses and Non-Profits 
 

o How to Have Your Best Holiday Season 

Ever    [Only Available 4th Quarter] 

 Getting Started with Email Marketing 

[This is a hands-on 1-2 hour training and requires a live internet connection. This series of live training 

is for people new to Constant Contact or people to that to want to get more use out of the various 

features. Every attendee is required to have a Constant Contact account] 

Descriptions for each presentation with various titles used to promote the programs are continued.   **The 

three programs with the ** are offered exclusively by Tom Brown at Media Barker.
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Title - Power of the Inbox 
Tips, Tricks, and Strategies for Successful Email Marketing.  
 
Length: 1 hour 

 
Description: 

What is the first impression you give when they see you in their email inbox?  

And when they see you there, what do they do? 
 

This powerful seminar takes you step-by-step through the keys to effective 
email marketing: 

• What it really is (and isn’t) 

• What it can do for your business 
• And the five easy steps you must take to harness the power of the inbox! 

o Grow a healthy list  
o Create great content  

o Customize a beautiful, mobile-friendly template that matches your brand 
o How to get your emails opened  

o Tracking your results 

 
From revealing why regular email doesn't work, to insider tips and techniques like automated list building tools 

and the design elements that work (and those that don't!), this seminar will give you the keys to the most 
effective marketing you can do: Email Marketing. 

 

 
Title 1- Look Great in the Inbox 

Title 2- Look Great in the Inbox: The 7 Don’ts of Email Design 
  

Length: 1 hour 
 

Description:   

First impressions matter. 
 

How are YOU doing with your emails? This seminar will help you avoid common 
mistakes and maximize your emails for powerful impact!  

 

You’ll learn: 
 Branding beyond the logo – how placement, pictures, even colors can re-enforce recognition & 

engagement 

 Readability – including fonts, white space and single-column design 

 Images – including sizing, placement, links and more 

 Sharability – are you going social with your email? Easy tips to encourage more cross-platform 

engagement 

Join us for this fast, info-packed seminar packed with tips, techniques and tools to help you navigate the dos 
and the don’ts for your own email marketing!  
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Title 1- Standout Subject Lines 
Title 2- Standout Subject Lines: Get Open, Get Read, Get Results 

   
Length: 1 hour 

 
Description:  

Ignored – or Engaging? How are your subject lines working – or NOT working – to 

capture the attention and interest of your audience? 
 

This fast-paced seminar will take a deeper dive into the mechanics of truly effective 
subject lines.  

 

We’ll cover: 
 The three keys that make or break your subject line (and how short your window really is.) 

 What works – and what does NOT work – in capturing your readers’ attention 

 Length, brand, urgency and offers – make them work for your subject lines 

 Before and examples that make it crystal clear how to improve your results 

Get their attention – get in the door – and get the response you desire. Whether you are trying to get read, 
realize revenue, increase your reach or inspire referrals, your subject lines are a key to your success!  
 

 

Title 1 - Drive New Business with Social Media 
Guide to Successful Social Media Marketing 
 

Length: 1 hour 
 

Description: 
“The why, the what, and the how for your small business or nonprofit.” 

 

You know you should be on social media for your business or non-profit. You know 
it can help you drive more new and repeat business for your organization. But, do you know why? Do you 

know which social media platform will have the biggest bang for your buck? And when you start your profile, 
do you know what to say and how to grow your following? This session will answer all of those questions and 

more! 

 
Let us help you:  

 Determine the platform that’s right for you and your organization 

 Announce your presence and build your network 

 Create and share content that encourages action 

 Understand social media advertising and learn your options 

 Convert social media leads into potential customers by growing your email list 

This seminar will show you the value of using social media to reach your customers, members, and prospects 

– plus how it can drive repeat business from your current customers, and how it can lead to new customers, 
members and volunteers! 

 
From understanding the different social media platforms, to choosing what to say and where to say it, this 

seminar will give you the keys to the most effective social media marketing for you. You don’t have to be on 

every platform, and you don’t have to make every post by yourself. Let us make social media easy - join us. 
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Title 1- Grow Your Business with Email & Social Media 
Title 2- Grow Your Business: Simple Marketing Strategy for Small 

Business & Nonprofits 
This is more of an interactive class. You will leave with a worksheet of actionable 
ideas. 
   

Length: 1-2 hours 

   
Description: 

Many small businesses and organizations find themselves seeking the right 
strategies, tools and tactics to make their marketing efforts as effective as 

possible.  But between Facebook and Twitter, email and mobile, deals, and 

whatever new social network is rolling out that month—there’s a lot to keep up with. And there are only so 
many hours in each day.  The number of possibilities can feel overwhelming.  

 
This session will help make sense of the noise. In this session you will learn: 

 How to make the most of the combination of email and social media for your business. 

 Gain a greater understanding of marketing basics such as goals and objectives.   

 What a “campaign” is and what to write about and offer in that campaign.   

 Gain some simple but powerful tips for how to get your messages opened and read, shared 

and socially visible.   
 Find some great tools you can use to help engage with your existing customers and supporters as 

well as expand your reach to new prospects.  

 

Throughout the session, you’ll be given opportunities to capture your own ideas and build out the framework 
of your own “next great campaign.”   

 
So join us and start to build a plan that will help you Grow Your Business by eliciting the responses you want 

from your customers, volunteers, donors, or supporters. 

 
 

Title - Social Media as a Ministry Tool 
Social Media Best Practices Featuring Facebook, Twitter, LinkedIn, Google+, and 
Pinterest 
 
Length: 90 min – 2 hours 

 
Description: 

Church and ministry practices are in the midst of a dramatic change, especially 
with the rise of Social Media.  However, we need to remember Social Media is a 

tool of the ministry, not its “savior. " Times are always changing and will continue 

to change, however, The Message remains the same.  
 

There are a wide variety of ways to use Social Media for Ministry, to be most effective, it must always be done 
strategically, purposefully, and prayerfully. Paul tells us to “Be wise in the way you act toward outsiders; 

make the most of every opportunity.” Colossians 4:5 (NIV). Social Media is the next opportunity. 
 

This seminar is designed to give churches the tools and knowledge to grow their ministry using the power of 

the internet. We’ll take a look at the most popular social media networks and help you decide what is right for 
your organization or ministry. We’ll also look at what comes next: how and what to post on social media. 
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Title 1- 30 Ways to Grow Your List 
Title 2- Back to Business: 30 Ways to Grow Your List 

 
Length: 1 hour 

 
Description: 

Let's get Back to Business! It's time to grow your contact list!   

 
In this session you will leave with ideas and strategies to capture new contacts, 

grow your list and take action to help move your business forward. 
  

Having an interested and qualified list of contacts that you can stay top of mind with, is vital to every 

business. Continuing to grow that list is just as important. In this presentation, we will show you 30 easy ways 
to grow your contact list today!  

  
We will cover:  

• Why someone should join your contact list and what’s in it for them  
• How to ask people to join your list "face-to-face" 

• How to use social media to grow your list  

• How to grow your list on your website or blog  
• How to use print material to get people to sign up  

• How to use events to help grow your list  
• How to use incentives and giveaways to grow your list the way  

 

 
Title - Content Marketing: What to Say, How to Say it 

Using words and images to craft your email messages.  
 

Length: 1 hour 
 

Description: 

Heard of "location, location, location"? For online marketing, it's "Content, 
Content, Content!" 

 
What you say, and the way you say it (tone, date & time, frequency) is how you 

will attract, engage and be shareworthy to your audiences. 

 
What are the Keys to Great Content? 

This seminar will teach you the time-saving tips, techniques, and yes, even apps that will help your content - 
and the way you share it - succeed! You'll learn how to: 

• Create 

• Curate 
• Extend  

. . . the content that will help you achieve your goals.  
 

We’ll cover tidbits like how many links create the most engagement, how to turn questions into high-open 
subject lines, tips on using graphics, pictures and videos, re-purposing content across multiple platforms, and 

more. And, we’ll give you the structure and tools to make creating your content fast, easy and effective.  
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Title - Personal Cyber Security 
 

Length: 1 hour 
 

Description:  
Help safeguard yourself, your family and your 

business life from cyber predators, criminals & 

more.  
 

Cyber security is a broad term that encompasses 
a wide variety of protective measures. Cyber-attacks can permanently damage your computer, your life, your 

family and your job.  

 
We will take a quick overview of the dangers, and then focus on tips and strategies to protect yourself 

personally and professionally with Computer Tips, Email & Social Networking Best Practices and Mobile Phone 
Suggestions.  

 
Help safeguard yourself, your family and your business life from cyber predators, criminals & more. Cyber-

attacks can permanently damage your computer, your life, your family and your job. Learn tips and strategies 

to protect yourself personally and professionally. 
 

 
Title 1- How to Network & Why You Should 

Title 2- How to Network & Why You Should: It’s not what you know, it’s 

who you know 
   

Length: 45 min – 1 hour 
 

Description: 
Proper networking is part of your professional career development. Networking is 

both art and science. But most of all, networking should be fun. This seminar will 

teach you to have fun networking and to do it the right way to get results. And we 
will end with a quick networking session. 

 
You've probably heard the phrase "It's not what you know, it's who you know." In today's super-connected 

society, that’s truer than ever. Your experience, talents, abilities, and knowledge are not very helpful if nobody 

knows you exist. 
 

Networking is about building relationships. In this seminar, we'll cover:  
 The basics of your "elevator speech" 

 The first meeting 

 Call to Actions 

 And follow-up. Also known as continuing the conversation. The most IMPORTANT step. 

 And then, some networking. 

Now you can take your new found knowledge and confidence and to network at: Chamber Events, Alumni 
Associations, Clubs (i.e. Rotary), Conferences, LinkedIn, professional associations, meet-ups, and more. 
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Title 1- Measuring Your Marketing 
Title 2- Measuring Your Marketing:  How to use reports and analytics 

to evaluate your marketing campaigns 
  

Length: 1 hour 
 

Description:  

Metrics – can be like magic. Have you wondered: how can the reports and 
analytics of digital marketing give you the insight and key info you need to 

succeed? This seminar will take you step-by-step through the amazing data 
generated by all the key online marketing tools – and give you tips on how to 

use it. 

 
Participants will learn: 

 How email open- and click-through reports can help you know:  

o Which of your products/services are hot, which are not, and how to test for best results  
o Out of a field of everyone, who is interested in what topics – so you can focus your precious 

time, efforts & energy 
o The calls to action/messaging that actually WORK 

o Best times, days and ways to get the response you want 

 How evaluating event registration and survey response patterns can help improve your next campaign 

by leaps and bounds 
 How social media engagement and click rates can tell you the topics, type of media posts, and 

frequency your connections really want 

 How research, setting goals, monitoring campaign results and applying lessons learned will continually 

improve your results! 
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Title 1- Simple Strategies for Better Event Marketing 
(How to get more butts in seats!) 

Title 2- Event Marketing & Registration 
Getting them to: Sign Up & Show Up, so you can Follow Up 
(or Getting More Butts into the Seats.) 
   

Length: 1 hour 

 
Description: 

Event marketing is a powerful way to generate additional 
exposure for your events. This presentation will help you to grasp the Best Practices needed to utilize and 

maximize attendance at your event using the growing trend of Online Event Marketing. This does NOT replace 

your current marketing activities, it supplements them and makes the entire event more successful. 
 

When you run an event you want to make sure that you leave ample time for the promotional activities that 
will drive your registrations, and you want to create and provide an optimal online registration experience. If 

you have run events or are considering running events, and you’d like to build on your knowledge of these two 
important elements of running a successful event, this session is for you. 

 

Please note: this session will not be addressing best practices around event planning topics like venue 
selection, planning event entertainment or dining options, running fundraising activities like live or silent 
auctions, etc. It is focused on helping the audience promote their event and streamline the online registration 
process. 
 

Attendees of this presentation will learn: 
• The different types of event you might run 

• Setting a goal for your event 
• Promotion of your event (including a sample promotional timeline and activities) 

• Set up an effective online registration process 
• Post-event activities you can’t forget 

 

Join us and learn some great new strategies to help you promote your next event and set up an online 
registration process that helps your event succeed. 
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Title 1- Automate Your Marketing! 
Planning Ahead to Convert & Keep 
 
Length: 1 hour 

 
Description:  

Do you send the same information over and over? Do you ever forget to 

follow up with new subscribers, customer anniversaries, or birthdays? How 
do you share your great case studies, success stories and customer 

testimonials? Or introduce customers to your diverse product or service 
offerings? And do you wish you had a way to reward new subscribers & 

inspire them to take action right NOW, when their interest is HOT? 

 
Autoresponder campaigns do what YOU wish you had the time to do! Use them to follow up, inform, entertain, 

& provide incentives for action & engagement - they work automatically while you focus on your business.  
 

This seminar will help you: 
 

 Learn the difference between automated messages and autoresponder campaigns 

 Decide where autoresponders can help you do better marketing communications 

 Understand key actions that trigger emails to be sent 

 Identify what steps to take to design effective autoresponder campaigns 

 Design the “evergreen content” that works best for your audiences 

We’ll also cover dos and don’ts, show a sample autoresponder calendar, and share real case studies of success 

with autoresponder campaigns. 
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Title 1- Digital Marketing Trends 
Title 2- Digital Marketing Trends for Small Businesses & Non-Profits 

“Understanding current Digital Marketing Trends will improve your Digital 
Marketing Success.” 
 
Length: 1 hour 

 

Description: 

Social Media . . . Emails . . . Websites . . . Oh My! 
 
We are surrounded by technology, and that technology has changed the 
ways that businesses and consumers interact.  Digital marketing is changing thanks to widespread 
ownership of smartphones, ever-increasing data and video streaming, combined with a cultural 
desire for digestible and personalized content.  
 
Do you know which trends will impact YOUR business or organization in 2017? Understanding 
current Digital Marketing Trends will improve your Digital Marketing Success. 
 
How can you jump on some of these trends to get an edge on your competition? You’re about to 
find out . . . 
 
By the end of this session, you’ll have a cutting edge understanding on: 

 Marketing Automation 
 Content Marketing 
 Video 
 Mobile 
 Big Data 

 
The changes permeate all aspects of business: running operations, designing and building products, 
overseeing human resources and education, tracking performance and making projections and 
strategies.  More than those, however, marketing is one of the areas most impacted by the rise of 
technology in recent years.   
 
Join us as we explore the top trends in digital marketing that we believe small businesses should be 
paying attention to in 2017.  We’ll explore each trend and provide some simple ideas for 
incorporating them into your overall marketing strategy. 
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Title 1- How to Have Your Best Holiday Season Ever 
Title 2- How to Have Your Best Holiday Season Ever: Digitally 

Preparing for Black Friday and Cyber Monday 
Title 3- How to Have Your Best Holiday Season Ever: Give 

Yourself the Gift of More Customers  
 

Length: 1 hour  

 
Description: 

Drive new customers to your door with a great promotion 
 

Holiday spending is higher than any other time of year – shouldn’t they be spending with you? Do not miss out 

on your piece of the holiday pie! Let us show you how to influence your potential customers’ purchases by 
making an offer they can’t resist.  

 
There is no better time to reach out to your customers, bring new clients in, and boost repeat and referral 

business! Whether you have a retail shop, provide a specialized service or work business-to-business, or have 
a nonprofit in need out outreach, this presentation will provide simple, practical tips for closing out the year on 

a high note.  

 
During this session, you’ll learn how to: 

 
 Select just the right offer for your ideal audience 

 Create a quick and effective promotional plan (it’s easier than you might think!) 

 Design an offer that stands out, especially on mobile 

 Reach new customers and spread the word using social media 

 Keep the holiday momentum going through the new year 

If you’re hoping to make this your best holiday season yet, you won’t want to miss this event. Join us to find 
out exactly how to achieve and exceed your holiday goals.  

 

 


